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Being a woman is both an asset and a liability in politics. The higher a woman
aims, the riskier it gets. Women have been elected as governors, and a majority of
Americans have told pollsters they would vote for a woman president if the right
candidate came along. Yet women running for any public office know their gender
. And polls show a minority still
don’t think a woman should be president. Journalists sometimes seem to play to
the sentiments of that small minority in the way they frame stories, in the facts
they select, and in the language they use to describe women politicians. As long as
the media continue to emphasize gender at the expense of other qualifications, they
are sending the wrong signals to voters. It’s worth thinking over the answer that
Christine Todd Whitman gives reporters who ask her what it’s like to be a woman
governor: “I am a governor who happens to be a woman.”
(Dis as likely to turn off voters as it is to attract them
@ becomes apparent from their physical features
(3'becomes the least confusing thing about them
@1s widely considered legitimate, both socially and legally
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Adolescence is a period of life when the brain is easily moldable, and it represents

a good opportunity for learning and social development. However, according to

UNICEF, 40 percent of the world’s teenagers have no access to secondary-school

education. The percentage of teenage girls who lack this access is much higher,

yet there is strong evidence that the education of girls in developing countries has

many significant benefits for family health, population growth rates, and child

mortality rates, as well as for women’s self-esteem and quality of life. Adolescence

represents a time of brain development when teaching and training should be

particularly beneficial. The biggest concern of all is

(Dthe degree to which teenagers are influenced by peer pressure
@ the notion that the brain doesn’t have the ability to mold itself

(3 the emotional abuse parents inflict on their child with repeated threats

@ the lost opportunity of denying the world’s teenagers access to education
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Prior to the early twentieth century, restaurants were freestanding buildings that
were similar in appearance to surrounding structures. In small towns, everyone
knew where the restaurants were. In larger towns and cities, they were easy to
spot when people walked or rode horses down streets. However, the arrival of
the automobile altered the structure of certain restaurants. With automobiles,
Americans were able to travel more easily to other communities, and they did
so at a much faster speed. To attract drivers, chain restaurants needed to be
highly visible; their architecture was used to advertise the chain. This meant
creating distinctive architecture that could easily be seen as being different from

surrounding buildings. This required large signs and places for cars to park.

(D The Role of Restaurants in the Community

(2 The Advent of Automobiles and Highway Expansion
(3) The Effect of Restaurant Architecture on Sales
@ The Change of Restaurant Architecture and Design
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