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Words are as frequently used as stimuli
to action. A familiar instance is seen in
the use of words in advertisements. Even
the honest advertiser is less interested
in giving an analysis of his product that
will win him the rational estimation and
favor of the reader than in creating in the
reader through the skillful use of words, _|
. The name of a talcum powder or tobacco
is the subject of mature consideration by
the advertising expert, because he knows
that the emotional flavor of a word is
more important in securing action than
its rational significance. “Ask Dad! He

1>

knows!” does not tell us much about the
article it advertises, but it gives us the sense
of secure trust that we had as a boy in those
mysterious things in an almost completely
unknown world which our fathers knew

and approved.

(D mature consideration in advertisements

@ emotions and sympathies favorable to his
product

(3 favor and trust of his expertise in advertising

@ rational significance of the article he
advertises
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In the network economy, both physical
and intellectual property are more likely
to be accessed by business rather than
exchanged. Ownership of physical capital,
however, once the heart of the industrial
way of life, becomes increasingly marginal
to the economic process. It is more likely
to be regarded by companies as a mere
expense of operation rather than an asset,
and something to borrow rather than to
own. ( @ ), intellectual capital is the
driving force of the new era. Concepts,
ideas, and images are the real items of
value in the new economy. Wealth is no
longer vested in physical capital but rather
in human imagination and creativity.
Intellectual capital is rarely exchanged. (
© ), it is closely held by the suppliers and
leased or licensed to other parties for their

limited use.
O ©

@D In other words Instead

@ In other words Likewise

@ Inthe same way Otherwise

@ On the other hand Instead
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Friendship is a long conversation. I
suppose I could imagine a nonverbal
friendship revolving around shared
physical work or sport, but for me, good
talk is the point of the thing. () Indeed,
the ability to generate conversation by
the hour is the most promising indication,
during the uncertain early stages, that a
possible friendship will take hold. (@) In
the first few conversations there may be an
exaggeration of agreement, as both parties
angle for adhesive surfaces. (®) Friendship
based on utility and pleasure are founded
on circumstances that could easily change.
(@) But later on, trust builds through the
courage to assert disagreement, through
the tactful acceptance that differences of

opinion will have to remain.
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